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Report on 1970 


Growth 


In 1970 Ogilvy & Mather (Canada) Ltd. cele- 
brated its tenth anniversary. In ten years income 
grew tenfold, from $278,000 to $2,862,000 in 
1970. Profits before taxes and profit sharing in- 
creased from $27,000 in 1961 to $487,000 in 1970. 
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In ten years we have become a well-known, 
well-established, mature advertising agency with 
a portfolio of distinguished clients. Our future 
growth depends on our ability to serve them with 
energy, enthusiasm and advertising of the highest 
quality. 


1970 was a difficult year for most businesses. 
We were not exempt from the economic down- 
turn. However, our income continued to grow, 
increasing by 10.9 percent over 1969. Additional 
assignments and new clients—three in Toronto, 
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two in Montreal, two in our Special Accounts 
group— provided our growth. Before tax profits 
were the highest we have so far reached. Our 
Montreal office now offers full agency services 
and is growing to our satisfaction. In 1970 it ac- 
counted for a significantly larger share of our 
income. 


Ogilvy & Mather has always had a clear point 
of view on the practice and ethics of advertising. 
Breaking new ground in advertising is given top 
priority. The series of television specials we con- 
ceived and commissioned for London Life (The 
Human Journey programs) were an imporiant 
programming and educational breakthrough in 
the present TV season. We hope that other adver- 
tisers and broadcast organizations will venture 
into useful and mature programming. 


Outlook for 1971 


1971 is still a year of uncertainty for the business 
community in Canada. We are optimistic that our 
rate of growth will not be impeded. At a time of 
economic difficulty the advertising philosophy we 
practice yields good results. We have always held 
that advertising has to prove itself by its contribu- 
tion to clients’ sales. We have not retreated from 
this position in the past few years when the cult of 
creativity was having its frolicsome, award- 
winning heyday. We note with great pleasure 
that in the current economic climate a measure 
of sanity is returning to the making of advertising. 


In this report we are starting a new policy of 
disclosing the financial results of the Canadian 
agency. We believe that since we serve important 
corporations, and since our work is scrutinized by 
government and the public, the financial results 


of our operations should be open to everyone. We 
invite other advertising agencies to follow our 
example. 


As part of Ogilvy & Mather International, we 
benefit from the flow of ideas and exchange of 
personnel between countries. Our Canadian com- 
pany handles several international assignments 
out of its Toronto and Montreal offices. Operat- 
ing from Canada we will continue to develop our 
business in the Northern United States wherever 
we think we can offer more economy and greater 
quality of service than is available to many ad- 
vertisers in that area. 


In July 1970, we elected an all-Canadian Board 
of Directors. As the year drew to a close we an- 
nounced the appointment of Morley Arnason as 
Managing Director, replacing Robert Miller, who 
became Chairman of Heumann, Ogilvy & 


Mather in Germany. 


We would like to pay tribute to the talent, 
loyalty and devotion of our staff in these trying 
times. They have earned our clients’ continued 
confidence in us, and have thus ensured our pro- 
gress over the years. We thank our clients for their 
support. We shall continue to serve them to the 
best of our ability. 


eyo 


J. S. Straiton 


President and 
Creative Head 


Wee Arnason 
Managing Director 


The 280 SL: A civilized sports Cal 


Mercedes-Benz believes that top performance, 
superb handling, classic styling, and pure quality 
can be combined without loss of comfort. 
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Seagram's BS, Start finding out soon: 


A Hertz 747: the Ford Fairland, tilly equipped. 
What about tonight? avaiable: Mon om, 


Also ego oF < 
Read betow how to book 747 without paying cash. 


Fly one for just ‘7.47 a day, 10°a mile. 
Its big, fast, economical. 
Just like the Boeing 747. 


House of Seagram 


Modess napkins now 
contain a deodorant. 
They let you feel 
more protécted than any 
other napkin you can buy. 


Does your 
sanitary napkin do 
as much for you? 


How to grow the perfect lawn 
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Half the Calories 


New Diet Imperial 
has just half the calories of regular margarine, 


mind. Happy gardening! 
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Johnson & Johnson Canadian Industries Limited Monarch Fine Foods 


(Let us De your inaeament information Centre 


“4 treaters handle 1000 critters 
and do a real job on lice and flies.” 


15 reasons why we believe 

Merrill Lynch and Royal Securities 
are uncommonly qualified to be your 
Investment Information Centre. 
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Shell—Farm Service 


Orange Rice? 


Right. Just follow these simple recipes 
lusts to flayourful ideas. Minute* Rice lets you 
udd this special touch, You can always 
do sare at mealtime with Minute Rice. 
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A guide to the new fashions in shirts 


Minute Rice, perfect everytime, perfect every wary. 


Hathaway General Foods 
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“Club Ale gives you 
natural,robust flavour _ 
from fresh spring water. 
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New Top Choice flavour makes a dog flip! 


Dogs love Top Choice because it's tender and moist with lots of good beefy flavour. 
People lave Top Choice because it comes in a handy tearopen pouch. 
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Eagle/Northrite General Foods Formosa Spring Brewery 
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American Express—Card Division Shell Canada 
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Shell Canada Knape & Vogt 


Canada Ltd. 


Campbell Soup 


